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Gabriel Catte

ABOUT



Independent designer and art director focusing on 
branding and visual identity systems.

Gabriel studied graphic design in São Paulo, 
graduating in 2015, and has been working since 
then on projects ranging from small to large scale 
for clients from diverse segments. With a special 
interest in culturally relevant projects related to 
art, music, and lifestyle, his approach to work is 
driven by the desire to innovate and encompasses 
visual identity systems, art direction, illustration, 
digital, and print design.

Clients and projects include Bradesco, Brastemp, 
Frango Assado, Laboratório Fantasma, Lello, Mills, 
Omie, Rappi, Terra, Tramontina, Vivo, and Wavin.

WORK EXPERIENCE



anacouto, São Paulo

Senior Brand Designer 
2025 - 2026



Pharus Bright Design, São Paulo 
Senior Freelancer Designer 
2024



FIB, São Paulo 
Senior Designer 
2022 - 2023



Design Bridge and Partners, São Paulo 
Brand Designer 
2020 - 2022



FIB, São Paulo 
Graphic Designer 
2017 - 2020


EDUCATION



Bachelor's Degree, Graphic Design 
Centro Universitário SENAC 
2011 - 2015



LANGUAGES



English 
Portuguese

AWARDS



2023

D&AD 
Graphite Pencil Award 
Typography/Logos 
Frango Assado



ADC Awards 
Merit Honor 
Brand/Communication 
Frango Assado



FAB Awards 
Silver 
Retailer/Logo Design 
Frango Assado



2019

13ª Bienal Brasileira de Design 
Shortlist 
Packaging/Audiovisual 
Cólera



Visual Identity

Tramontina

Evolving a Century Old Icon: Tramontina is a Brazilian 
industrial group founded in 1911, present in more than 
120 countries, with a portfolio spanning kitchenware, 
tools, appliances, and furniture. Recognized for its 
craftsmanship and long-lasting quality, the brand set 
out to begin a new chapter in its visual history.

→ The project started with an in-depth review of 
Tramontina’s legacy, revisiting iconic elements such as the 
T symbol, the signature blue, and the subtle refinements 
that have shaped its identity over the past century. The 
redesign focused on refining and modernizing the identity 
system while preserving its recognizability. The logotype 
was adjusted for greater clarity and strength, the 
signature blue was updated to a warmer and more vibrant 
tone, and the logo was released from its previous 
container to increase versatility across applications. A 
custom monogram was also developed to expand the 
brand’s presence across new touchpoints. The new T 
symbol was constructed from the intersection of two steel 
plates, referencing Tramontina’s core material and the 
durability of its products, while sculpted chamfers, precise 
angles, and reflective surfaces added a sense of strength 
and emotional connection. Finally, the proportions, curves, 
and spacing between the symbol and wordmark were 
carefully balanced to ensure seamless application across 
utensils, packaging, storefronts, and digital platforms.

Design Director: Cris Inoue; Design Team: Lucas 
Rodrigues, Gabriel Catte, Tauana Fernandes, Bianca 
Victorino, Erick Fugii, Luca Bacchiocchi; Logotype: 
Leopoldo Leal; 3D and Motion: Clint 

Pharus Bright Design, 2025













Visual Identity

Asaas

Asaas is a Brazilian fintech company that emerged with 
the goal of solving specific challenges. From managing 
debt collection for small and medium-sized businesses. 
Over 15 years, it has grown and gained prominence in a 
rapidly digitizing environment, but one that has also 
brought fragmentation and complexity to entrepreneurs. 
Now, the company is undergoing a profound evolution in 
its business model. 

The central challenge of the project was to prepare the 
brand for this new phase of expansion, moving beyond 
the commonplaces of traditional financial products. We 
needed to understand and articulate its value 
proposition within an increasingly complex ecosystem, 
where the boundaries between categories practically no 
longer exist and competition takes place with new and 
unexpected players. Added to this was the challenge of 
organizing the new brands resulting from acquisitions 
within its portfolio, clearly defining the relationship and 
role of each one within Asaas. 

We evolved the brand into a new phase more aligned 
with the strategy, with a more mature design and 
broader meanings. We improved its performance and 
legibility, eliminating noise and the previous literalness. 
The new logo carries meanings printed in the details, 
subtly but effectively. The wing is present, but now as a 
typographic detail, integrated into the whole in a more 
balanced way. The typography, in a lighter weight, 
brings lightness and a more technological aspect, with 
curved and fluid shapes that represent the business's 
trajectories.  
The Rhythm of Evolution is a pillar that deepens the 
creative force of the project with a sequential and 
dynamic photographic narrative that visually guides 
Asaas' purpose. With a rhythmic and progressive grid, 
it's possible to accelerate the story being told. In 
Accelerate Maturity, we find the strength of a verbal 
expression that appears more mature to accelerate the 
connection with the entrepreneurial audience, 
accompanied by abstract images that inspire from a 
differentiated perspective on the sky. 


Design Director: Fernanda Casas; Design 
Team: Gabriel Catte, Igor Oliveira; 
Typographical Refinement: Fabio Haag Type; 
Content Specialist: Amanda Cinelli; Strategy: 
Thales Balbino, Yuri Buratto.

anacouto, 2026
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